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M O T O 
Life simply. Love generously. Speak truthfully. Breathe 
deeply. Do your best. Leave everything else to the 
powers above you !!!! 
 
5 Rules to Live a Happier Life..... 
♥ Love Your Self 
☺Do Good 
☼ Always Forgive 
* Harm One 
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skripsi ini. 
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The Influence of The Brand Equity Dimention On Brand Loyalty With  
The Mediation Of Consumer Satisfaction In  












 Phenomenon faced by The Harvest Restaurant is a change in lifestyle and a more 
modern consumer tastes that make the restaurant as one of the interesting place to meet both 
the business and non-business world and talk about modern restaurant or cafe. The purpose 
of this study was to determine the physical, behavioral staff, ideal self similarity, brand 
identification, and lifestyle, similarities positive towards customer satisfaction The Harvest 
Restaurant Surabaya. Customer satisfaction has positive influence toward consumer brand 
loyalty The Harvest Restaurant Surabaya and customer satisfaction mediates the influence 
dimensions of brand equity toward brand loyalty of consumers The Harvest Restaurant 
Surabaya. This research design is a descriptive quantitative research. The population in this 
study is that consumers The Harvest Restaurant Surabaya 105 samples using a non-
probability tehnique sampling. Data were analyzed using SEM analysis. The conclusions 
obtained in this study indicate that the physical qualities, staff behavior, ideal self similarity, 
brand identification, and lifestyle similarities influence significant and positive toward 
customer satisfaction and customer satisfaction positive influence toward brand loyalty and 
brand equity dimensions have indirect influence toward brand loyalty through customer 
satisfaction. 
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